


By the help of these guidelines you will be better able 
to understand how: 

1. To build great profile on LinkedIn.  

2. To build your professional network. 

3. To gain industry insights using LinkedIn tools. 
 



• LinkedIn is the top online site for professional, social 
and career networking. 

 

• As of 2020, LinkedIn had more 660 million members 
in more than 200 countries, including executives 
from all of the Fortune 500 companies 



• Most HR professionals use LinkedIn. 

• It’s an easy way to be prepared for the interview. 

• It’s a way to make professional contacts. 

• You can be recruited through your LinkedIn profile. 



• Research jobs and industries. 

• Exchange information or advice. 

• Locate and contact professionals. 

 

 Additionally, LinkedIn lists job, internship, and 
volunteer opportunities. 79% of job opportunities are 
posted on at least one social network, and 77% of 
those are posted on LinkedIn.  

 





Your profile is the first meeting of your 

brand to your key audience. 

 



 

    You should have these two goals with your LinkedIn profile:  

 

• Search engine optimize (SEO) and visibility.   

• To send a unique branding message that clearly aligns with your 
career/business goals. 

 





 

• Professional (looking) headshot-with, smile!  

•  Headline- specific and informative to your audience  

•  Custom URL  

•  Background image- industry specific, if possible  

•  Contact information  

 



• You are 11 times more likely to have your profile viewed if there is 
a photo 

 

• You'll want to make a good first impression on anyone who views 
your profile, and a big part of that is the picture you choose. You 
should opt for a professional-looking photo rather than a casual shot. 



Picture 

Headline 



 

• Who you are, type of position you’re looking for. Key words.  
 

• Your LinkedIn profile summary is a chance to put your best foot forward, 
especially if you are interested in new job opportunities.  
 

• LinkedIn has a character limit for this section, and you want to make the 
most of it. Write a 30 seconds elevator pitch describing who you are, what 
you do and how you do it. 
 

• Attach your resume and other relevant media  
 



SUMMARY 



  
• List all related experience in the field in which you wish to work 

(doesn’t have to be paid employment: enterprise, senior design, class 
projects, research)  

• Add relevant rich media  

• Add your employment history (non-industry/field related)  

• In Description area: highlight your technical, teamwork, leadership, 
communication & customer service skills  

 



Experience 



 
• University  

• Degree/major/minor of concentration  

• Year in school and GPA (optional – but it must be on your resume)  

• Course list  

• Co-curricular activities and organizations (include any leadership 
positions held)  

 



Education 

Volunteer 
Experience 



 
• Choose all 50 (these also serve as your SEO keywords)  

• Check for correct usage (spelling, acronym, etc.) with 
Indeed.com/trends  

• Add/change according to job description keywords when applying 
online (ensure your integrity)  

 



Skills & Endorsements 



 

 
Filling as much as you can will make your profile complete and rise to the 
top of searches  
 



Accomplishments 



Recommendation
s 





• Research Companies & Industries 

 



For Professional Networking 





 



. 

 







• Invitations 

• In Mail messages 

• Find Nearby: 



 

 

Hello Sara, 

I am a 4thyear computer scientist at UMT and I found your profile in our LinkedIn group.  

I am interested in your career path in software development in the public/private sector. 

 

Would you be willing to connect with me and possibly offer some advice over email? I would greatly 
appreciate your time. 

 

 

Many thanks, 

Ali Salman 



 

 

• Go to the University of Management and Technology page on LinkedIn and click 

“career insights from 9,694 alumni”.  
 





. 

 



 



 



•Use LinkedIn search to find relevant groups 

• Review the “Groups you may like” feature 

• Evaluate the quality of a group 

• Contribute to the group discussion 

• Join LinkedIn group of UMT. 

 

 

  

 



• https://students.linkedin.com/ 

 

 

https://students.linkedin.com/
https://students.linkedin.com/


100% complete = 40x more 
opportunities. 

You’re more experienced than you 
think. 

Use your inbox. 

Get personal. 

Join the “In” crowd. 



Lend a (virtual) hand. 

Update your status early and often. 

Request informational interviews. 

Do your homework. 

Step away from the computer! 



Most people look for jobs while they’re still employed. But this can be 
hazardous if your current employer figures out what you’re up to. 
 
Here is a list of mistakes you’re probably making and don’t realize it: 
 
• Editing your headline to add you’re “Open to new opportunities” 
• Adding comments such as “Interested” when someone puts up a 

job post 
• Sharing your job search plans in a group, not realizing your manager 

is a member too! 
• Making derogatory comments about your coworkers, or your 

employer’s products and services 
• Suddenly becoming very active on LinkedIn and making too many 

tweaks to your profile too quickly 
 

https://hbrascend.org/topics/why-you-need-to-create-your-own-opportunities-at-work/


• Understand your company’s social media policy: 

• Manage your profile privacy 

• Promote your current employer:  

• Use the right keywords 

• Be specific about your current location: 

• Upgrade your “Skills and Enhancement” 



• Be visible and active on LinkedIn, but be careful.  

 

• Don’t accidentally “Out” your job search, and 
don’t share any plans to leave with your boss or 
co-workers.  

 

• Instead, when online, support and promote your 
employer, increase your visibility, and include the 
right keywords for your career (and job search) in 
your profile. 


